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How to unleash the power of the internet for your pain practice

Many pain practices struggle to use the Internet to market their practice effectively and efficiently. No matter the size of the
practice, just because a they have designed a comprehensive website or are running advertisements online does not mean
the practice is reaching its target markets. Through targeted messaging with Search Engine Optimization on Google AdWords
and various Social Media outlets, pain practices can better utilize marketing strategies. Track and record mailers and callers to
discover what works best to increase your return on investment. I will reveal the top secrets and best loopholes I have learned
after managing millions of dollars of online marketing campaigns for practices of every size. Cut the learning curve and find
out exactly how every day practices are exploding their medical practices utilizing the power of the internet.
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