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Editorial

Social and environmental degradation experienced by the world in
recent decades have led to the development of concepts of sustainable
development and corporate social responsibility. Indeed, the company
is not required only to create economic value, but also, it is required to
deal with this social and environmental degradation. Thus, it can be
considered a good corporate citizen that is to say, a company that has
ethical behavior in the society in which it operates.
The concept of corporate social responsibility is not very recent, it
appeared in the U.S. in 1959. Nowadays, it has become a hot
interesting topic because of the worsening of social and environmental
problems (poverty, unemployment, pollution, global warming ...).
Given the inability of government agencies to address these thorny
issues, companies are expected to play a major role and to contribute
effectively to confront these problems. It should be noted that the
corporate social responsibility is based on four pillars: ethics,
leadership, personal responsibility and trust.
To show its socially responsible behavior to its multiple
stakeholders, the company discloses its social and environmental
activities through numerous communication channels (annual
rapports, websites ...). Sustainability reporting is deeply entrenched in
the ISO 26000 especially clause 7. Also, the Global Reporting Initiative
(G4 Guidelines) was developed to provide a universal framework by
which corporations could demonstrate their commitment towards
economic, environmental and social issues. This type of reporting is a
specific reporting regarding the aspects of the business other than
financial aspects that are covered in financial statements using
financial accounting. In addition, sustainability reporting regards how
the company distributes the value created among the stakeholders in
order to achieve a sustainable competitive advantage. In fact, the social
and environmental reporting or sustainability reporting is a means
used by the company to justify its actions to the society and to cope
with the pressures and informational needs of its various stakeholders
[1-3]. In addition, social and environmental disclosure is a factor that
ensures the sustainability of the company also improves its reputation
and may be used to attract investors and donors. The main theories
that fit this particular type of disclosure are: stakeholder theory, the
theory of political legitimacy and contractual theory.
Studies dealing with the socially responsible reporting can be
classified into three categories. In the first category are classified
descriptive studies which aim to describe the practices of social and
environmental disclosure [4,5]. The second category includes
explanatory studies that aim to detect determinants of the extent of
social reporting [2,6]. Determinants discussed in the literature are
mainly: the ownership structure, the composition of the board and
firm characteristics. Finally, the third category includes studies that

Int J Econ & Manag Sci
ISSN:2162-6359 IJEMS, an open access journal

have as main objective the determining of the consequences of social
reporting [7,8]. The main consequences discussed in the literature are:
the performance of the company and its market value.

Despite the multitude of research that has studied the corporate
socially responsible reporting of the company, the majority of this
research focuses on the case of developed countries [5,9]. The study of
this phenomenon for emerging countries is very limited and deserves
further deepening by the researchers [10]. These studies could
highlight the cultural, regulatory and economic specificities of these
countries. Obligatory or voluntary nature of social reporting in
emerging countries could also be a promising avenue of research [11].
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