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ABSTRACT 

The study intends to find out the impact of the emotional intelligence competencies on impression management 

skills and impression creation. It further investigates the mediating role of impression management skills with 

social and personal competencies and impression creation. The study was conducted from 200 employees of 

different franchises of the telecom companies. Correlation, regression and Sobel test were used to analyze and 

interpret the data. The results showed more impact of social competencies as compare to personal competencies 

on the impression management skills and impression creation. Research study further found that impression 

management mediates both of the relation i.e. relationship of the personal competencies and image creation and 

relationship of social competencies and image creation.  

 

 

1. INTRODUCTION 

Why one individual gets more favorable attitude of manager when compared to other individual of equal 

performance and importance for the organization? It is the reality of the organizations that numbers of 

employees are with such skills which create their better relation with seniors. The secret could be revealed by 

the concept of impression management. Many people either for the increases in salary, securing the job, getting 

the benefits or for any other reasons try to develop a better image of theirs in the eyes of the seniors. The process 

is known as impression management (Ronald R. Sims, 2002).  

 

Emotional intelligence is defined as “ability to monitor one's own and others' feelings and emotions, to 

discriminate among them and to use this information to guide one's thinking and actions” (Salovey   & Mayer, 

1997). Emotional intelligence has four dimensions which are (i) self awareness of emotions, (ii) self 

management of emotions, (iii) social competencies and (iv) social skills (Petrides and Furnham, 2000). The 

people having high self monitoring ability/skills create better image by using social cues as compare to 

individual with low self monitoring skills as well as individual with high self monitoring are able to understand 

others behavior as well (Graziano and Bryant, 1998).   

 

Emotion researchers also examined the role of emotional skills in social dealings and interpersonal relationships. 

Most of the researches identified that social skills are necessary for leaders of executive level; as individuals 

lead the organizational hierarchy, social intelligence becomes an increasingly significant determinant of who 

will and will not be successful (Hooijberg et al., 1997; Zaccaro, 2001). Possessing emotional and social skills 

was also associated with higher value social relationships and more supportive social support systems (Riggio et 

al., 1993). Moreover, lack of emotional skill leads to low levels of social and emotional competence that can 

break down the organization (Perez and Riggio, 2003; Philippot et al., 2003) 

 

1.1 Knowledge gap  

According to Rozell and Gunderson’s (2003) work, it is a matter of fact that impression management is 

associated with valuable and positive outcomes in an organization where there are number of awkward 

situations occurring daily. In Pakistan the concept of impression along with emotional intelligence is not under 

observation in many organizations and none of the researcher conducted any study on relationship of EQ and 
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managing impressions within the organizations. This study is going to give the knowhow of impression 

management and how emotional intelligence effects impression. 

1.2 Problem Statement 

To investigate the relationship of emotional intelligence dimensions with impression creation. Further the study 

is intended to measure the mediating role of self management skills on the relationship of emotional intelligence 

dimensions and the impression creation.  

1.3 Objective 

1. To explore the relationship of emotional intelligence competencies on impression creation. 

2. To explore the relationship of emotional intelligence competencies on impression management skills 

3. To explore the relationship of impression management skills on impression. 

4. To explore the mediating role of impression management competencies on the relationship of 

impression creation and emotional intelligence competencies.   

1.4 Practical Implications 

The results of the study are expected to develop better understanding how to manage the impression 

management keeping in view the dimensions of emotional intelligence and impression management skills. The 

study would facilitate the individuals to create better relationship with the seniors and to enjoy the maximum 

fair benefits.  

 

2. REVIEW OF LITERATURE 

Impression management is the process by which the individual generates the positive views about 

himself/herself while controlling the negative views (Burgoon, Buller & Woodall, 1996). Impression 

management is not only something verbal but includes non-verbal behavior as well (Schlenker, 1980). The main 

objectives of the impression management are creating a desirable image, finding out how that image would be 

generated, and protecting or defending it when feel threatened (Dipboye, 1992). Tedeschi & Melburg, (1984) 

argued that Individual may generate short term impression to get the immediate benefits such as increasing the 

production or generate long term impression to get long term benefits. The known tactics and strategies are 

assertive and defensive (Tedeschi & Melburg, 1984). Assertive technique is to create the desireable image 

whereas the defensive technique is trying to fix the negative or non-desirable image by seniors ((Tedeschi & 

Melburg, 1984). The fact of non-verbal communication cannot be ignored in the social setting as it comprises of 

more than 60% part of communication.   (Burgoon et al., 1996). Social skills also being evaluated by the 

nonverbal behavior (Gifford et al, 1985). Nonverbal behavior/communication is always used where it creates a 

valuable impact ( (Schlenker, 1980). To be an effective communicator one has to become the part of the 

environment or adapt the environment quickly (Schlenker, 1980). Such adoption is an ability of impression 

management and represents high self monitoring behavior (Dipboye, 1992). The individual with high self 

monitoring behavior is able to monitor the situation, find out who is in the situation and then change the 

behavior accordingly. The focus is on what behavior would be more appropriate in that particular situation 

(Danheiser and Graziano, 1982). 

 

The concept of managing the skills of people is of exceptional importance for the making of beneficial 

executives, and the emotional intelligence is one main area of interaction or in other words a skill to survive in 

the organization (Salovey and Mayer,1990).  Paulo N. Lopes, Marc A. Brackett, John B. Nezlek, Astrid Schütz, 

Ina Sellin and Peter Salovey, (2003), argued that there is a direct relationship between emotional intelligence 

and impression management attributes i.e. other self reported attributes, perceived quality of social interaction, 

self presentational success, self regard and esteem. Emotional intelligence enables individual capable to come 

up quickly from a disappointing or hurting situation or emotions (Salovey, Mayer, Goldman, Turvey, & Palfai, 

1995). It also create the ability to recognize accurately, identify, and appreciate others emotions, sbecome 

flexible to change in the environment socially and develop networks (Salovey,Bedell, Detweiler, & Mayer, 

1999).  

 

According to the model of emotional intelligence presented/given by Salovey and Mayer, (1990) there are three 

capabilities of emotional intelligence. (i) appraisal of self and others mean the individual would be more 

emotionally intelligent if he assess quickly the emotional states. (ii) reaction on that experience (iii) ability to 

use creative thinking, motivation and planning to solve the problem (Salovey & Mayer, 1990). Goleman (1998) 

initially identified five emotional intelligence skills which were (a) self awareness, (b) motivation, (c) adaptness 

in relationship, (d) empathy and (e) self regulations. Further he defined the emotional competence as “a learned 

capability based on emotional intelligence that results in outstanding performance at work”.  Goleman, (2001) 

grouped the competencies into (i) personal and (ii) social competencies. Personal competencies include self 

awareness and self regulations whereas social competencies include empathy and social skills.  
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Self awareness means own assessment and confidence where as self management/regulations comprises of 

emotional control, initiative, drive for achievement, and adaptability (Goleman, 2001).  Personal competencies 

is the mixture of service orientation, awereness both of organization and of social, developing others, 

influencing others, communication, conflict resolution, collaborations, bond developments etc. (Goleman, 

2001). It is very obvious that social competencies must have more impact on impression management as 

compared to personal competencies.  

 

Based on the above discussion following hypothetical interaction and hypothesis may be inferred:  

 

 

 

 

 

 

 

 

 

 

 

 

   

Source: Researchers’ Proposed Model  

 

Hypotheses:  

H1. Personal Competencies play a positive role in creation of impression of an individual  

 

H2. Personal Competencies significantly influence the impression management skills  

 

H3. Social Competencies play a positive role in creation of impression of an individual  

 

H4. Social Competencies significantly influence the impression management skills 

 

H5. Impression Management Skills positively influence the creation of impression of an individual  

 

H6. Impression Management mediates the relationship of personal competencies and impression creation  

 

H7. Impression Management mediates the relationship of social competencies and impression creation 

 

3. RESEARCH METHODOLOGY 

The study is casual and cross-sectional in nature exploring impact of emotional intelligence competencies on 

impression creation with a mediating role of impression management skills in telecom sector. Data was 

collected from the 200 employees and their immediate bosses of franchises of Telenor, Mobilink and Warid. 

Questionnaire was divided into two parts. First part was used to measure the competencies and impression 

management skills from the employees. The second part was used to assess the impressions of all such 

employees in the eyes of their immediate bosses. The second part was filled by the immediate bosses sharing 

what impression they are having of each who participated in the first part of the questionnaire.  Reliability of all 

constructs were measured and found above 0.7 showing the reliability of the data.   

4. DATA ANALYSIS AND DISCUSSION  

Correlation, regression and Sobel test were conducted to analyze the data and check the hypotheses. Correlation 

is one of the pre-requisite to conduct the Sobel test thus applied. 

 

 
 
Emotional Intelligence Competencies 

 Personal 

 Social  

 

Impression 

Management Skills 

 

Impression  
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4.1 Hypotheses Testing  

Table 4.1 Regression Analysis of Social and personal competencies and impression management skills on 

impression  

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

T Sig. B Std. Error Beta 

1 (Constant) .638 .196  3.256 .001 

Socialcompetence .386 .083 .395 4.627 .000 

Personalcompetence .140 .061 .146 2.015 .048 

      

a. Dependent Variable: levelofimage 

source: Field Data 

 

Table 4.2 Regression Analysis of Social and personal competencies on  impression management skills 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) .355 .233  1.523 .130 

Socialcompetence .668 .084 .612 7.910 .000 

Personalcompetence .260 .083 .243 3.141 .002 

a. Dependent Variable: impressionmanagementskills 

source: Field Data 
 

 

Table 4.3 Regression Analysis of Social and personal competencies on  impression management skills 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 1.248 .166  7.504 .000 

Impressionmanagementskills .719 .036 .814 19.695 .000 

a. Dependent Variable: levelofimage 

source: Field Data 

 

Table 4.4 Sobel Test for the mediation of impression management skills   

 Sobel Test Statistics Std. Error p-value 

Personal competencies and impression creation  

Social competencies and impression creation  

3.09469639 

7.38824815 

0.06040657 

0.06500756 

0.00197014 

0 

Mediator: impression management skills   

Source: Field Data 

 

The first hypothesis of the study was that the personal competencies play a positive role in creation of 

impression of an individual. According to table 4.1 of regression analysis there is significant relationship of the 

personal competencies and impression creation process. The impact of the personal competencies, as per Beta 

value i.e. .146, on impression creation is found almost 15%. The second hypothesis of the study was that 

personal competencies significantly influence the impression management skills. According to table 4.2 of 

regression analysis there is significant relationship of the personal competencies and impression management 

skills. The impact of the personal competencies, as per Beta value i.e. .243, on impression management skills is 

found almost 24%. The third hypothesis of the study was that the social competencies play a positive role in 

creation of impression of an individual. According to table 4.1 of regression analysis there is significant 

relationship of the social competencies and impression creation process. The impact of the social competencies, 

as per Beta value i.e. .395, on impression creation is found almost 40%. The fourth hypothesis of the study was 

that social competencies significantly influence the impression management skills. According to table 4.2 of 

regression analysis there is significant relationship of the social competencies and impression management 

skills. The impact of the social competencies, as per Beta value i.e. .612, on impression management skills is 

found almost 61%.  
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The fifth hypothesis of the study was that impression management skills positively influence the creation of 

impression of an individual. According to table 4.3 of regression analysis there is significant relationship of the 

impression management skills and impression creation process. The impact of the impression management 

skills, as per Beta value i.e. .814, on impression creation is found almost 81%.  

The sixth hypothesis was that impression management mediates the relationship of personal competencies and 

impression creation. The p value of Sobel test (table 4.4) shows that mediation exists and hypothesis proved 

true. The seventh hypothesis of the study was impression management mediates the relationship of social 

competencies and impression creation. The p value of the Sobel test (table 4.4) shows that mediation exists and 

hypothesis is true. However the Sobel statstics (table 4.4) clearly indicate the impact of mediation is more on the 

relationship of social competencies and the image creation.   

4.2 Conclusion  

Study concluded the following:  

1. Emotional intelligence has an impact on image creation and impression management skills 

2. The impact of social competencies on both impression management and image creation is greater as 

compare to the impact of personal competencies  

3. The impression management skills mediates both of the relationship i.e. relationship of personal 

competencies and impression creation and relationship of social competencies and impression creation  

4.3 Practical Implication  

The study clearly indicates that people with high emotional intelligence create better impression on the seniors 

as compare to people with low emotional intelligence. Emotional intelligence not only contributes in impression 

management skills but also directly contribute to the favorable impression creation. Further study demand more 

focus on social competencies instead of personal competencies for the better results and better image.  

REFERENCES 
Burgoon, J. K., Buller, D. B., & Woodall, W. G. (1996). Nonverbal communication: The unspoken dialogue 

(2nded.). New York: The McGraw-Hill.  

Cincinnati, OH: South-Western Publishing Tedeschi, J.T., & Melburg, V. (1984). Impression management and 

influence in the organization. In S.B. Bacharach & E.J. Lawler (Eds.) Research in the sociology of 

organizations: A research annual. Volume 3: The social psychological processes (pp. 31-58)  

Danheiser P,Graziano W(1982).Self Monitoring and cooperation as self presentation strategy.J.Personal 

.Soc.Psy.,42:497-505 

Dipboye, R. L., Ferris, G. R., & Rowland, K. M. (Eds.) (1992). Selection interviews: Process perspectives. 

Freshman, B and Rubino, L. (2002). Emotional intelligence: A core competency for health care administrators, 

the health care manager. Vol.20 No.4 pp.1-9 

Gifford, R., Ng, C. F., &  Wilkinson, M. (1985). Nonverbal cues in the  employment interview: Links between 

applicant qualities and interviewer judgments. Journal of Applied Psychology, 70, 729-736. 

Goffman, E. (1959).  The presentation of self in everyday life. Garden City, NY: Doubleday. 

Goleman, D. (1998). Working with Emotional Intelligence, New York: Bantam Books.  

Goleman, D. (2001). An EI-Based Theory of Performance, In. Cherniss, C. and Goleman, D. The Emotionally 

Intelligent Workplace, San Francisco: Jossey-Bass 

Graziano WG, Bryant WHM (1998). Self Monitoring and the Self  Attribution of Positive Emotions. J. Personal. 

Soc. Psy., 74(1):  250-261.  

Johnson, C. (2002), Evaluation the impact of emotional intelligence on leadership performance: Resonance or 

dissonance? Presented at International Association conference on Nov 14-16, 2002, Seattle. 

Jones, E. E., & Pittman, T. S. (1982). “Toward a general theory of strategic self-presentation.” In J. Suls (Ed.), 

Psychological perspectives on the self (pp. 231-261),  Hillsdale, NJ: Lawrence Erlbaum.  

Jones, E. E., & Pittman, T. S. (1982). Toward a general theory of strategic self-presentation. In J. Suls (Ed.), 

Psychological perspectives on the self (pp. 231-261). Hillsdale, NJ: Lawrence  Erlbaum. 

Mayer, J.D. & Salovey, P. (1997).  What is emotional intelligence?  In P. Salovey & D.J. Sluyter (Eds.), 

Emotional Development and Emotional Intelligence: Educational Implications: 3-31. New York: Basic 

Books. 

Paulo N. Lopes, Marc A. Brackett, John B. Nezlek, Astrid Schütz, Ina Sellin and Peter Salovey (2003),  

Emotional Intelligence and Social Interaction, Yale University Personality and Social Psychology 

Bulletin 

Petrides KV, Furnham (2000). On the dimensional structure of  emotional intelligence. Personal. Individ. 

Differ., 29: 313–320.  



International Journal of Economics and Management Sciences                   Vol. 1, No. 6, 2012, pp. 29-34 

© Management Journals  

h
tt

p
//

: 
w

w
w

.m
an

ag
em

en
tj

o
u
rn

al
s.

o
rg

 

34 

 

Riggio, R. E., Watring, K. P. and Throckmorton, B. (1993). Social skills, social support, and psychological 

adjustment. Personality and Individual Differences, 15, 275–280 

Ronald R. Sims, (2002), Managing organizational behavior , p.34-35 

Rosenfeld, P. R., Giacalone, R. A. & Riordan, C. A. (1995). Impression management in organizations: Theory, 

measurement, and practice. New York: Routledge. Organizational Research Methods, Vol. 2 No. 2, 

April 1999  187-206 © 1999 Sage Publications, Inc. 

Rozell, E. J., & Gundersen, D. E. (2003). The effect of leader impression management on group perceptions of 

cohesion, consensus, and communication. Small Group Research, 34, 197-222. 

Salovey, P. and Mayer, J.D. (1989), ªEmotional intelligenceº, Imagination, Cognition and Personality, Vol. 9 

No. 3, pp. 185-211. 

Salovey, P., Bedell, B., Detweiler, J. B., & Mayer, J. D. (1999). Coping intelligently: Emotional intelligence and 

the coping process. In C. R. Snyder (Ed.), Coping:  The psychology of what works (pp. 141-164). New 

York: Oxford University press.  

Salovey, P., Mayer, J. D., Goldman, S. L., Turvey, C., & Palfai, T. P. (1995). Emotional attention, clarity, and 

repair:  Exploring emotional intelligence using the Trait Meta-Mood Scale. In J. W. Pennebaker (Ed.), 

Emotion, disclosure, and health (pp. 125-154). Washington, DC: American Psychological Association. 

Salovey, P., Mayer, J.D. (1990). Emotional Intelligence. Imagination, Cognition and Personality, 9, 3, 185-211 

Schlenker, B. R. (1980). Impression management:  The self-concept, social identity, and interpersonal relations. 

Monterey, CA: Brooks/Cole Publishing.  

Wayne,  S.  J.,  &  Ferris,  G.  R.  (1990).  Influence tactics, affect, and exchange quality in supervisor-

subordinate interactions: A laboratory experiment and field study. Journal of Applied Psychology, 75, 

487-499. 

Zaccaro, S.J. (2001), The Nature of Executive Leadership: A Conceptual and Empirical Analysis of Success, 

American Psychological Association, Washington, DC 

 


